1
Running head: ADVERTISEMENT DESIGN
5
Advertisement Design





[bookmark: _GoBack]Effective Advertisement Design
Name
Course
Instructor
Institution
Date


Effective Advertisement Design
Introduction
	An effective advertisement enables companies, product/services distributors to market their respective brands to their consumers. In order to ensure that the prospective consumers become aware and interested in a particular brand, the design of the advertisement must effectively attract and disseminate the intended message to the consumers. The marketing manager and the advertisement designer must identify the target consumers and ensure the information is displayed in the prospective market. An effective advertisement must also ensure it encourages the current consumers to continue using the marketed brand. As the marketing executive of Haco Industries, I will create an elaborate plan for creating effective advertisement to market Downy detergent whose sales have been declining in the past. 
	The contracted advertisement designer will create both physical and digital platforms to ensure that a large number of prospective consumers become aware of the Downy detergent brand. The physical ads will be displayed in prospective markets while digital ads will be posted and aired in social network sites and televisions. For the physical platform advertisement, the following features will be employed to make the ads effective:
1. Attractive visual design: The ads will be catchy and have attention-grabbing headlines. To achieve this objective, the graphic designer will use visually-attractive colors, appealing art such as illustrations, motion photos, clip art and unique shapes. Having the attention of a prospective consumer is the first objective of an effective ad designer (Skirpa & Fiesler, 2018).
2. Capture busy eye: Most consumers read ads as an afterthought and an effective ad should capture the attention of the consumer. The Downy ads will be designed to persuade the prospective consumers to read the ad, remember the message and actually use the product. I will ensure that the ad is catchy and brief. 
3. Target the right audience: The Downy ads will address consumers seeking an effective detergent that is affordably priced. The ad will ensure it persuades both machine and hand cleaners that the product is appropriate to them. In addition, the ad will feature the detergents effectiveness in special uses such as infant clothes washing and hard surfaces cleaning.
4. Display location of the ads: Areas with prospective markets for Downy detergent will be carefully mapped to ensure maximum visibility to targeted consumers. These places will include: open markets, busy highways, shopping malls and supermarkets.  
	Graphic design will drive the digital platforms ads design and the success of the ads will be influenced by the design and exposure to a large number of viewers. In order to tie the viewers’ emotions to Downy detergent, the ads will feature the following attributes:
I. Color consciousness: Attractive colors will be employed to compel viewers to try the Downy brand and convey a message of the benefits associated with its use. Wild colors and neon lights are a perfect choice to play in the psychology of detergent users.
II. Simplicity: The social network sites are full of complexities and a simple ad will make Downy detergent marketable to the online users. A transition clip from a brown and dirty toilet seat to a sparkling white toilet seat could be a game changer.
III. Motion: By properly employing all the elements of art (space, lines, texture and curves), the Downy ads can be designed to illustrate the speed of action of the detergent. This will be important when there is no transition in the displayed content of the ad (Matz et al, 2017).
IV. Timing: In the case of television ads, evening times and weekends are perfect times to air the ads since most families are usually watching the television. Repeating the ads over a given duration will make the message stick in the minds of the viewers.
Conclusion
	In summation, the Downy detergent will be successfully marketed if the ads feature memorable words to the consumers, has a wow! factor to enable it stand out from the rest detergents ads’ and catchy to the eyes of the targeted audience. The process of creating such an ad must first identify the prospective consumers and markets, identify the platforms to air the ads and ensure that the timing of the playing the ads is effective to the targeted audience.
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